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t ook only a couple of
hundred years, but Ameri-
cans are finally waurming
up to bea again.

Inside the 5t. James
Tearcom in Old Town on a
recont! Tuesday morning,
mearly two doten locals lned
up to be seated and served
pots of piping bot black, oolong
and white leas and a brunch aof
croam scones, strawberTy
rhubarb crumble and
han dmade tea sandwiches

Across town at Bubble Tea &
Coflfee in Coltonwood Mall,
tecnagers suck up bubble leas
= frult-Mavored and milk teas
served with tapioca balls at the
bottom of the cup — throogh
[at straws,

Inside La Montafiita Co-Op in 4
Nob Hill, sheppers stull bags ¢ ; W ; .
with leose-leal yorba maté, { RS- [ L0560,
chai tea ingredients and herbs
ke chamomile, hibiscus and

bubbling up

peppermint. r B ; .

Those are three distinet tea M ] or in the bao
exporiences but they all add &
up to one thriving and diverse o Y M ~ 12d 1m 'II cs d
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tea movement in Albuguenque

Ranging from fine imported
teas in one of a number of
local tearcoms to bottied
ready-to-drink teas in grocery
gtores, ted is everywhere. “1
think tea s making an impact
like it never has before,” says
Lonn Calanca, an in-house tea
expert in the bulk department
at La Montadita Co-Op. “We've
had this coffee shop explosion
inthe past 10 vears but now I
ok that fea is on the heels of
that trend.”

Taking its lumps

In 1773, the Boston Tea
Party mada it unpatriotic for
Americans to drink black tea.
g}r the time the American

evolution ended, coffee had
eclipsed tea as America's
drink.

In 2007, while coffee still

| fuels the majority of New
Mexicans, tea has started to
JEive java a run for its money.
| Teahouses around the city
now cater to the state's diverse
tea-drinking crowd — an
intimate hideaway at the St
James Tearcom runs about $25
& person, while 4 take-gut cup
of loose-leaf herbal infusion at
Collectabili Tea (7101 Menaul
NE) will 2¢t vou back a few
bucks.

Danie]l Highie, who owns St,
Jarmes Tearsom with his
mother and father, says the
burgesning appeal of tea rests
of the fact that many people
lead hectic lives. Those people
need an escape, one that can
be found at the bottom of a
.

‘When done right, tea can be
& mode of relaxation and a
medium for relationships, says
Higbie. "Coffec is about
Jacking yourself up and being
constantly on the go,” he says.
“That's the Starbucks culture,
Tea, on the other hand, lends
itself much more to relaxation
and togetherness. People that
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hot comeback







